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your  
story? 

Engaging your audience: language 



Engaging your audience: language 

Khan Academy 



graphic by Doruk Golcu  

Engaging your audience: language 



Engaging your audience: language 



Simple language. No jargon. No acronyms. 

  prioritization     hit list                       best option, best chance 
  biodiversity       wildlife                      protecting local plants and animals 
  experiment       tinkering                   we designed a study , test    

Engaging your audience: language 



Engaging your audience: language 

XKCD 

https://xkcd.com/1133/


http://splasho.com/upgoer5/ 
 

http://splasho.com/upgoer5/


#UnscienceAnAnimal by @masselouxgarou 

Engaging your audience: language 



The data seem to suggest that there 
might be a possible effect on some as 

yet undetermined organism, but we can’t 
really be sure until we continue the 

experiments for a few years, and even 
then it will be difficult to say with much 

confidence whether or not…. 

Engaging your audience: language 





Engaging your audience: near and now 



Engaging your audience: near and now 



Engaging your audience: here and now 



Engaging your audience: here and now 



Engaging your audience: near and now 



Engaging your audience: making it local  



Engaging your audience: here and now 



2006 2008 

Engaging your audience: everyone likes winning 



Positive phrasing: 
 

http://www.skepticalscience.com 

“Studies continue to show that vaccines are not associated 
with autism-spectrum disorders.” cdc.gov 2012  

“Most cases of autism appear to be caused by a 
combination of autism risk genes and environmental 
factors influencing early brain development.” 
autismspeaks.org, 2013 

Engaging your audience: be positive 



Engaging your audience: connect attitude with action 



Engaging your audience: connect attitude with action 



Engaging your audience: shared identities  



"The dam is not going to last forever. It's not 
permanent. Eventually Mother Nature will take the 
dams over. Let's not wait until that point. There may be 
a better way to memorialize the mills and preserve the 
historic integrity of the sites.”  
                                                                   -  Andy Goode, Atlantic Salmon Federation 

 

Engaging your audience: shared identities 



Understanding your audience: facts matter  



The Six Americas 

https://climatecommunication.yale.edu/about/projects/global-warmings-six-americas/ 

Engaging your audience: facts matter  

2008 



Deeg et al. 2019 

Engaging your audience: facts matter  





Engaging your audience: shared humanity  

https://youtu.be/MF-Mmk30cOE


Odd and peculiar? 
Engaging your audience: shared humanity 

National Aquarium 



Engaging your audience: shared humanity  
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